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APPENDIX A 
Undergraduate Assurance of Learning 2007-2008  

 
2007-08 was the second year of measuring traits on a rotation rather than measuring all of 
the traits every semester.  This means that not every trait will be measured every year 
because each semester two departments will be responsible for measuring the traits 
associated with the core courses offered by the department.  With six departments in the 
College, it will take three semesters to measure all of the traits.   
The measurement results are shown in the table that follows, but in summary, the results 
in communication, ethics, and some traits in analytical skills were very good; whereas the 
areas of decision-making, global awareness and some analytical traits show room for 
improvement.   These results will be shared with faculty and those who teach the core 
courses will be consulted for suggestions to improve student performance in these areas.  
Last year, ideas for improvement were collected from a group of core course instructors 
and distributed to all teaching the core courses.  The implementation and effectiveness of 
these suggestions will be reviewed. 
Global awareness will be measured next year in Marketing Principles for the traits of 
identifying cultural characteristics and how aspects of culture affect business.  This year’s 
global awareness measurement was conducted in Macroeconomics on the trait of 
describing how fluctuations in exchange rates affect an economy’s or firm’s international 
operations. 
In 2008-09 additional traits in the communication and ethics goals will be measured in 
Organizational Behavior, and measurements in Business Finance, Operations 
Management, and Information Technology will shed more light on the areas of decision 
making, analytical skills and technological issues. 
The faculty teaching the following courses reported on assurance of learning results this 
year: 

• Fall 2007 
o Business Communication 
o Business Finance 

• Spring 2008 
o Microeconomic Principles 
o Business Statistics 
o Managerial Accounting 
o Cost Accounting 
o Introduction to Financial Accounting 

The goals, objectives, and traits measured and the percentage of students performing at 
the “good enough” and “very good level” in the 2007-08 academic year were: 
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GOAL:  We want 
our students to be: 

OBJECTIVE TRAITS VG+GE 

Good 
Communicators 

1.  Students will demonstrate 
clear oral communication. 

1.  Organized ideas. 

2.  Used relevant and current content. 

3.  Had good voice quality and pace. 

4.  Nonverbal behaviors supported 
oral communication. 

5.  Used media to reinforce message. 

97% 

96% 

96% 

89% 
 

90% 

 2.  Students will demonstrate 
clear written communication 

1.  Organized ideas. 

2.  Used appropriate grammar and 
spelling. 

3.  Chose acceptable format to 
convey information. 

99% 

94% 

 

96% 

Sound decision 
makers 

1.  Students will use appropriate 
methodology to make sound 
business decisions 

1.  Define the problem 

2.  Identify the information relevant 
to the decision 

3.  Identify feasible alternatives 

4.  Analyze the quantitative and 
qualitative aspects of the problem 

5.  Apply logical decision criteria 

55% 

67% 

 

73% 

73% 

71% 

Ethical and able to 
identify ethical 
issues 

2.  Students will be able to use a 
code of conduct to analyze a 
business situation and potential 
consequences of breaches of 
ethical conduct. 

1.  Given a code of ethics, can apply 
it to a business situation. 

2.  Recognize the implications of 
breaches in ethical conduct. 

98% 

 

99% 

Globally aware 1.  Students will demonstrate an 
understanding of the 
relationships among markets and 
the implications of doing 
business in different 
international markets and 
institutions 

1.  Describe how fluctuations in 
exchange rates will affect an 
economy’s or firm’s international 
operations, e.g., imports, exports, 
labor costs, etc. 

72% 

Analytical 

 

1.  Students will apply 
mathematical concepts to 
interpret business and economic 
phenomena 

1.  Being told how Y affects X and 
how X affects Z, to demonstrate: 

i.  The effect Y has on Z 

ii.  How changes in the 
relationship between Y and X 
changes the relationship 
between Y and Z. 

iii.  How changes in the 

78% 
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relationship between X and Z 
change the relationship between 
Y and Z. 

2.  Explain how a graph represents 
data. 

 2.  Students will be able to 
summarize and analyze data 

1.  Calculate the mean, median, 
mode, standard deviation, variance, 
and inter-quartile range of a 
variable’s distribution. 

2.  Use graphical techniques such as 
histograms, pie charts, and scatter 
diagrams to summarize data. 

3.  Show whether two variables are 
or are not independent of each other. 

94% 

 

 

94% 

 

91% 

 3.  Students will be able to 
collect, report, and analyze 
financial information using 
appropriate accounting concepts 
and techniques 

1.  Use the accounting equation and 
debit/credit rules to show the effect 
of selected transactions on the 
financial statements. 

2.  Demonstrate knowledge of the 
accounting, including adjusting and 
closing entries. 

3.  Use appropriate rules and 
conventions to account for essential 
financial statements items (e.g., cash, 
receivables, inventory, long-lived 
assets, current and long-term 
liabilities, and shareholders’ equity). 

4.  Compute selected financial ratios 
using appropriate accounting 
information (e.g., current ratio, 
receivables turnover, inventory 
turnover, profit margin, etc.). 

81% 

 

 

75% 

 

 

98% 

 

 

 

74% 

 
 
Capstone Content Assessment 2007-2008 Academic Year 
 
In addition to continuing the rotation of core course embedded assessments, we expanded 
the number of content-oriented capstone quizzes to include accounting in fall semester of 
2007.  The accounting department faculty provided a detailed, extensive study guide for 
students to review if they wished.  The rotation of the quizzes in the capstone 
Administrative Policy class is becoming routine for both students and professors, and the 
process of administering the exams is smooth.  Scores for the quizzes on the sophomore 
level core courses (accounting, economics, and statistics) were disappointing but not 
necessarily unexpected given the time lapse between when the students completed the 
courses and when they took the exams.  A goal for fall semester should be to create ideas 
for improving these scores, especially at the sophomore level. Also, we should work on 
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setting benchmarks for performance.  At what percentage are we satisfied with student 
performance on these measures? 
 

 
 
 

MCS B.S. Assurance of Learning 
 
The MCS program chose three non-discipline specific learning outcomes for its L&S 
majors:  
1. Ethical and able to identify ethical issues 
2. Good communicators 
3. Effective problem solvers 
 
The first objective is assessed as part of the MCS 214 course. The second and third 
objectives are assessed using assignments in the MCS 331 and MCS 431 Systems 
Analysis and Design capstone courses. All three courses are required of all MCS majors.   
 
See chart below: 
 
 
 
Goal: We Want Our 
Students 
to Be: 

Objectives Traits Course 

1. Ethical and able to 
identify ethical issues 

1. Students will be able 
to use a code of 
conduct to analyze a 
business situation and 
potential consequences 
of breaches of ethical 
conduct 

1. Given a code of 
ethics, can apply it to a 
business situation. 
2. Recognize the 
implications of 
breaches in ethical 
conduct. 

MCS 214 
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2. Good 
Communicators 

1. Students will 
demonstrate clear oral 
communication 

1. Organized ideas 
2. Used relevant and 
current content 
3. Had good voice 
quality and pace. 
4. Nonverbal behaviors 
supported oral 
communication 
5. Used Media to 
reinforce message 

MCS 331/431 

2. Students will 
demonstrate clear 
written communication 

1. Organized ideas 
2. Used appropriate 
grammar and spelling 
3. Chose acceptable 
format to convey 
information 

MCS 431 

3. Effective Problem 
Solvers 

1. Students will 
demonstrate the ability 
to solve analysis 
problems in the context 
of their field 

1.  Correctly modeled a 
business process 
2. Correctly modeled 
system functionality 
3. Correctly modeled 
system structure 
4. Correctly modeled 
system behavior 

MCS 331/431 

 
It should be noted that the MCS 331/431 SAD sequence is undergoing a major curricular 
revision during 2007-2008 which causes: (1) some of the topics to be measured in both 
courses in Fall 2007. 
 
Ethical Conduct 
Four multiple choice questions covering ethical topics were included on the MCS 214 
final exam, Fall 2007. This is the first semester these traits have been measured in the 
MCS 214 course. The results were as follows: 
 
Totals: Very Good - 4 correct; Good Enough - 3 correct; Not Good Enough - 2 or fewer correct 
 
Ethical Conduct (MCS 214 Fall 2007) 
 COBE L&S Totals 
Very Good 24 96% 15 94% 39 95% 
Good Enough 1 4% 1 6% 2 5% 
Not Good Enough 0 0% 0 0% 0 0% 
 25 100% 16 100% 41 100% 

 
Analysis 
 
Fall 2007 – Students from both colleges did quite well on this measure. 
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Oral Communication 
 
Oral Communication was assessed as part of the final team presentation for the MCS 
331/431 capstone experience.  Every student was required to participate in his/her team 
presentation.  Teams as a whole were evaluated on the 5 traits mentioned above.  The 
results were as follows. 
 
1. Organized ideas 
2. Used relevant and current content 
3. Had good voice quality and pace. 
4. Nonverbal behaviors supported oral communication 
5. Used Media to reinforce message 
 
Oral Communication (MCS 331/431 Spring 2007) 
Trait Team 1 Team 2 Team 3 Team 4 
1. Organized ideas G G VG G 
2. Used relevant and current content NG G VG NG 
3. Had good voice quality and pace. VG VG VG VG 
4. Nonverbal behaviors supported oral comm. VG VG VG VG 
5. Used Media to reinforce message NG VG NG G 
Number of students 5 5 5 4 
Totals: Very Good (VG) 11/20 – 55%; Good Enough (G) 5/20 – 25%; Not Good Enough 
(NG) 4/20 – 20% 
 
Oral Communication (MCS 331/431 Fall 2007) 
Trait Team 1 Team 2 Team 3 
1. Organized ideas VG G VG 
2. Used relevant and current content G NG G 
3. Had good voice quality and pace. VG G VG 
4. Nonverbal behaviors supported oral comm. G G G 
5. Used Media to reinforce message G NG G 
Number of students 5 4 4 
Totals: Very Good (VG) 4/15 – 26%; Good Enough (G) 9/15 – 60%; Not Good Enough 
(NG) 2/15 – 14% 
 
Analysis 
 
Spring 2007 - Teams were the unit of analysis because the presentation was a team effort 
and the length of time each member presented was relatively short.  Teams consisted of 4 
or 5 students.  Performance for whole teams was relatively high (80% at least good 
enough) in part because strong team members pulled the team up.  Unfortunately, the 
differences in learning across students were hidden in this approach.  In future, the 
presentation will be restructured to give each student more time to present and each 
student will then be evaluated individually on each of the five traits. 
 



Appendices for College of Business and Economics Annual Report 
 

 7 

Fall 2007 - Teams were still the unit of analysis and continued to consist of 4 or 5 
students.  Performance for whole teams was relatively high and increased over the 
previous semester (86% at least good enough or better). Differences in learning across 
students continue to be hidden in this approach.  The presentation process needs to be 
restructured to give each student more time to present and each student will then be 
evaluated individually on each of the five traits. 
 
Written Communication 
 
In Spring 2007, written communication was assessed with a final management memo 
sent by each individual student to the MCS 431 course instructor.  The memo was to 
provide the instructor with feedback and suggestions for improving the capstone 
experience.  The memos were scored for their professionalism including consideration of 
(1) organization of ideas, (2) use of appropriate grammar and spelling, and (3) and choice 
of acceptable format to convey information.  These individual traits were not scored 
separately; i.e., students were given an overall score for their professionalism in the 
communication.  The results are as follows. 
 
Students were scored on a 20 point scale.  Very good = 19-20 points.  Good Enough = 
15-18 points.   Not Good Enough < 15 point.    
 
Written Communication (MCS 431 – Spring 2007) 
 COBE L&S Totals 
Very Good 5 36% 1 20% 6 32% 
Good Enough 8 57% 4 80% 12 63% 
Not Good Enough 1 7% 0 0% 1 5% 
 14 100% 5 100% 19 100% 

 
Analysis 
 
Spring 2007 - Overall students did well in their written communications.  Ninety-five 
percent performed at least at the Good Enough level.  In future, we plan to assess each 
student’s written communication on each of the three communication traits in order to 
have more specific feedback on student competencies. 
 
 
In Fall 2007, written communication was assessed as a part of the problem solving 
component in the final exam.  The solution write-ups were scored for their 
professionalism including consideration of (1) organization of ideas, (2) use of 
appropriate grammar and spelling, and (3) and choice of acceptable format to convey 
information.  These individual traits were not scored separately; i.e., students were given 
an overall score for their professionalism in the communication.  The results are as 
follows. 
 
Students were scored on a 10 point scale.  Very good = 9-10 points.  Good Enough = 7-8 
points.   Not Good Enough < 7 points.    
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Written Communication (MCS 431 – Fall 2007) 
 COBE L&S Totals 
Very Good 2 50% 5 56% 7 54% 
Good Enough 2 50% 4 44% 6 46% 
Not Good Enough 0  0    
 4 100% 9 100% 13 100% 

 
Analysis 
 
Fall 2007 - Overall students did well in their written communications.  All students 
performed at least at the Good Enough level and a greater percentage of students 
achieved a Very Good ranking than in the spring.  In future, we plan to assess each 
student’s written communication on each of the three communication traits in order to 
have more specific feedback on student competencies. 
 
 
Problem Solving 
 
Assessment of problem solving learning was done by giving students a small systems 
analysis case to solve at the end of the first course of the capstone experience: MCS 331.  
Students were asked to perform the following analyses on the test case: 
 

1. Model the business process (business process model) 
2. Model the system functionality (use case model) 
3. Model the system structure (class model) 
4. Model the system behavior (sequence model) 

 
The points were mapped to the learning outcomes measures as follows: 90+% Very Good 
(VG); 70-89% Good Enough (G); < 70% Not Good Enough (NG).  The results were as 
follows: 
 
Problem Solving (MCS 331 – Spring 2007) 
Trait Level COBE L&S Totals 
Process Modeling Very Good 5 36% 1 20% 6 32% 
 Good Enough 9 64% 3 60% 12 63% 
 Not Good Enough 0 0% 1 20% 1 5% 
Functional 
Modeling Very Good 4 29% 0 0% 4 21% 
 Good Enough 10 71% 3 60% 13 68% 
 Not Good Enough 0 0% 2 40% 2 11% 
Structure 
Modeling Very Good 3 21% 0 0% 3 16% 
 Good Enough 10 71% 4 80% 14 74% 
 Not Good Enough 1 7% 1 20% 2 11% 
Behavior Very Good 1 7% 0 0% 1 5% 
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Modeling 
 Good Enough 10 71% 3 60% 13 68% 
 Not Good Enough 3 21% 2 40% 5 26% 
Overall Modeling Very Good 13 23% 1 5% 14 18% 
 Good Enough 39 70% 13 65% 52 68% 
 Not Good Enough 4 7% 6 30% 10 13% 
 Totals 56 100% 20 100% 76 100% 
No. of Students  14 100% 5 100% 19 100% 

 
 
Problem Solving (MCS 331 – Fall 2007) 
Trait Level COBE L&S Totals 
Process Modeling Very Good 4 44% 0 0% 4 22% 
 Good Enough 3 33% 9 100% 12 67% 
 Not Good Enough 2 22% 0 0% 2 11% 
Functional 
Modeling Very Good 3 33% 3 33% 6 33% 
 Good Enough 5 56% 6 67% 11 61% 
 Not Good Enough 1 11% 0 0% 1 5% 
Structure 
Modeling Very Good 4 44% 2 22% 6 33% 
 Good Enough 4 44% 7 78% 11 61% 
 Not Good Enough 1 11% 0 0% 1 5% 
Behavior 
Modeling Very Good 2 22% 2 22% 4 22% 
 Good Enough 6 67% 6 67% 12 68% 
 Not Good Enough 1 11% 1 11% 2 11% 
Overall Modeling Very Good 13 36% 7 19% 20 28% 
 Good Enough 18 50% 28 78% 46 64% 
 Not Good Enough 5 14% 1 3% 6 8% 
 Totals 36 100% 36 100% 72 100% 
No. of Students  9 100% 9 100% 18 100% 

 
Assessment of problem solving learning was also done in Fall 2007 by giving students a 
small systems analysis case as part of the final exam of the second course of the capstone 
experience: MCS 431.  Students were asked to perform the following analyses on the test 
case: 
 

1. Model the business process (business process model) 
2. Model the system functionality (use case model) 
3. Model the system structure (class model) 
4. Model the system behavior (sequence model) 
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Each model was scored for its correctness on a 40 point scale. The points were mapped to 
the learning outcomes measures as follows: 38-40 Very Good (VG); 35-37 Good Enough 
(G); < 35 Not Good Enough (NG).  The results were as follows: 
 
Problem Solving (MCS 431 – Fall 2007) 
Trait Level COBE L&S Totals 
Process Modeling Very Good 3 75% 7 78% 10 77% 
 Good Enough 1 25% 2 22% 3 23% 
 Not Good Enough 0  0  0  
Functional 
Modeling Very Good 3 75% 8 89% 11 85% 
 Good Enough 1 25% 1 11% 2 15% 
 Not Good Enough 0  0  0  
Structure 
Modeling Very Good 1 25% 5 56% 6 46% 
 Good Enough 3 75% 4 44% 7 54% 
 Not Good Enough 0  0  0  
Behavior 
Modeling Very Good 1 25% 4 44% 5 38% 
 Good Enough 3 75% 5 56% 8 62% 
 Not Good Enough 0  0  0  
Overall Modeling Very Good 8 50% 24 67% 32 62% 
 Good Enough 8 50% 12 33% 20 38% 
 Not Good Enough 0  0  0  
 Totals 16 100% 36 100%  100% 
No. of Students  4 100% 9 100% 13 100% 

 
Analysis 
 
Spring 2007 (MCS 331) - Overall, Good Enough levels of performance were demon-
strated for 86% of student/trait combinations.  Clearly, the system behavior model trait 
gave students the most trouble with 26% of students not reaching the level of Good 
Enough.  More work in class on that problem solving skill would be appropriate.  There 
is also much room to improve performance because only 18% of student/trait combina-
tions achieved the Very Good level.  As a follow-up, the instructors will attempt to do 
more in class work in these skills areas. 
 
Fall 2007 (MCS 331) - Overall, Good Enough levels of performance were demonstrated 
for 92% of student/trait combinations (86% for COBE and 97% for L & S).  The process 
model and the system behavior model traits gave students the most trouble with 11% of 
students not reaching the level of Good Enough for each of them.  That was an 
improvement over spring 2007 for behavior modeling but a regression for process 
modeling. More work in class on those problem solving skills would be appropriate.  
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Fall 2007 (MCS 431) - Overall, Good Enough levels of performance were demonstrated 
for all students in all student/trait combinations. Clearly, students found process and 
functional modeling easier to address than structure and behavior modeling. More work 
in class on that problem solving skill would be appropriate.   As a follow-up, the 
instructors will attempt to do more in class work in these skills areas. 
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APPENDIX B 
Graduate Assurance of Learning 2007-2008  

MBA Program Assurance of Learning Summary 
Fall 2007 

 
In fall 2006, the Graduate Studies Committee identified four areas for improving the 
assurance of learning plan.  Each recommendation is listed below with the corresponding 
action taken by the College of Business & Economics faculty and staff. 
 

1.  Improved writing of goals and competencies 
Goal Chairs held “closing the loop” meetings for all instructors teaching a course 
related to the specific goal.  One objective of these meetings was to discuss and 
clarify any ambiguities in the assurance of learning goals or outcomes related to 
the topic being discussed.  Several assurance of learning outcomes were revised 
based on these “closing the loop” meetings. 
 

2. Improved communication with faculty concerning procedures 
Training videos were created to aid faculty in the assurance of learning process.  
Graduate students offered to assist faculty inputting data results.  Emails and 
faculty visits by Goal Chairs also increased the flow of communication 
concerning the assurance of learning process. 
 

3. Improved communication with faculty concerning the reasons for conducting 
assurance of learning assessment. 
The importance of the assurance of learning process has been emphasized at both 
College and department level meetings.  All faculty now understand the 
importance of this process and its relationship to the AACSB International 
accreditation process for the College of Business & Economics. 
 

4. Improved reporting procedures 
All MBA Program assurance of learning data is reported using a database tool 
created by Digital Measures.  This database tool simplifies report procedures and 
data retrieval for faculty and administrative reference. 

All instructors teaching corresponding assurance of learning classes were asked to report 
data in fall 2007.  Faculty collected data in 52 classes including 1363 outcome-based 
assignments.  The student rating of very good, good enough and not good enough are 
stored in the reporting database.  In addition to the ratings;  assignments, student 
examples, and future action statements are documented in the database.  Near the 
conclusion of the spring semester, Goal Chairs called “closing the loop” meetings for all 
instructors teaching a course related to a specific goal.  The meeting reports can be found 
in below. Spring 2008 reporting information is being collected at the present time. 
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The MBA Program assurance of learning goals, outcomes, percentage ratings, and total responses 
can be found in Table 1.   
 

Table 1.  MBA Program Assurance of Learning Data 
Fall, 2007 

GOALS OBJECTIVE RESULTS 

Apply skills 
and knowledge 
anppropriate 
for conducting 
business in a 
global 
environment. 

  VG GE NGE TOTAL 

1. Identify key global-related issues within a 
"discipline-specific" business environment. 36.13% 27.73% 29.41% 119 
2. Apply appropriate theories and models 
relevant to asses the impact of a current 
global event on a business. 48.74% 32.77% 13.45% 119 
3. Develop and justify strategy alternatives for 
effectively responding to the global event. 34.45% 36.97% 23.53% 119 

Apply skills 
and 
Knowledge 
appropriate 
for managing 
the effective 
use of 
technology. 

  VG GE NGE TOTAL 
1. Identify key technological and innovative-
related issues within the business 
environment. 31.43% 40.00% 27.14% 140 
2. Understand the impact technology and 
innovation have on business. 55.71% 29.29% 12.14% 140 
3. Recommend alternative technology 
solutions for solving specific business 
problems. 65.00% 19.29% 13.57% 140 

Apply high-
level strategic 
thinking skills 
appropriate for 
conducting 
business 

  VG GE NGE TOTAL 
1. Identify key strategic issues for a particular 
business. 8.70% 60.87% 17.39% 46 
2. Apply discipline specific theories and 
models to generate potential strategic 
alternatives. 51.89% 34.91% 7.55% 106 
3. Select and justify appropriate courses of 
action. 8.70% 58.70% 19.57% 46 

Apply ethical 
reasoning to 
diverse 
business 
situations 

  VG GE NGE TOTAL 
1. Identify the key dimensions of ethical 
reasoning. 40.32% 40.32% 19.35% 62 
2. Apply appropriate theories and models to 
assess divergent perspectives of a particular 
ethical dilemma. 38.71% 41.94% 19.35% 62 
3. Develop and justify recommended 
solutions to an ethical dilemma. 45.16% 40.32% 14.52% 62 

Apply effective 
communication 
skills 
appropriate to 
a business 
environment. 

  VG GE NGE TOTAL 
1. Understand how the major management 
theories and leadership roles influence the 
communication climate in organizations. 70.97% 18.55% 8.87% 124 

2. Understand the importance of fostering 
positive work relationships and effective 
group communication. 15.32% 54.03% 29.03% 124 
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MBA Assurance of Learning 2007-2008: Closing the Loop 
 

Global Module (April 24, 2008) 
 

Present:  Yamin Ahmad, Jeff Heinrich (convening and reporting), Hamid Moini, Praveen 
Parboteeah, Sameer Prasad, Lois Smith. 
 
The group first discussed the currency of the objectives.  No one suggested any changes 
since last year.  It was noted that the objectives are very broad and non-specific as 
necessitated by the fact that courses in the global module cover very different content 
areas. 
 
The stated purpose of the meeting this year is simply for group members to describe how 
they do assessment.   

• Hamid bases assessment on 3 projects, each one mapped to one of the three 
objectives.  The three projects are 1) to manage a multinational firm, 2) a global 
asset portfolio management project, and 3) 2 cases related to exchange rate risk 
management.  Categories of very good/good enough/not good enough based on 
points earned on respective assignment.  Exact scale not described. 

• Sameer utilizes one assignment, a final exam where students analyze a book.  He 
provided a detailed rubric basing categorization of outcome on the completeness 
of responses across expected dimensions. 

• Yamin assessed based on responses to questions on a midterm and a final exam.  
One question on each exam is assessed for each objective.  Final proportions 
derived from average for each objective.  Outcome categorization is based on a 
point scale.  I (Jeff) use essentially an identical approach but with some 
differences in the scale. 

• Praveen uses one case analysis for each objective, with outcome categorization 
based on a grade scale.  Marilyn Lavin and Carol Scovotti in previous 
correspondence indicated a similar approach. 

 
A few instructors use multiple questions for each objective (Sameer, myself, Yamin, 
and Hamid) while the others use just one assignment for the purpose.  No instructor 
reported any change in their assessment practice to date, with the exception of 
accommodating the change in objectives done last year.  I shared with the group that 
the objectives for the global module should appear on the course syllabus. 
 
We briefly discussed impressions of the outcome distribution (VG/GE/NGE).  Each 
instructor agreed that the distribution broadly, roughly mirrored their “sense” of how 
students actually performed in their courses.  We concluded with a brief discussion on 
the extent to which we feel a “global consciousness” is being instilled in students or 
assessed.  The group did not feel confident at this time translating existing assessment 
results into a verdict on that question. 
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Managing Technology Module  (May 5, 2008) 
Six faculty participated in the discussion including:  Ambrose, Basu, and Chenoweth 
(convening and reporting) from ITBE/MCS; Bramorski, Dougan, Drago from 
Management; and Lavin from Marketing. 
Lavin described some difficulties she was having fitting in individual assessments for one 
of the competencies, particularly as her course is part of two modules.  She is currently 
using a group assignment. Drago and Chenoweth indicated that the competencies must be 
assessed at the student level, although there is nothing wrong with doing that in the 
context of a group assignment. 
Drago stressed that it was important that we complete the AOL process (uploading to 
Digital Measures) in a timely fashion. 
Several faculty indicated that while some students performed poorly on these particular 
assessments, the majority of students did well and, perhaps more importantly, they 
improved throughout the course.  Improvement was attributed to the feedback students 
received on earlier assignments.   
Bramorski and others indicated how important it was to make sure students were a part of 
the process and understood the competencies that were being assessed.  Everyone agreed. 
Faculty agreed that they had not had to change their courses to add the AOL assessment 
processes, but the processes were time consuming.  They also felt that these AOL closing 
the loop sessions were valuable and that perhaps next time we should look at the various 
assessments that are being used for the competencies across courses. 
Strategy Module (April 23) 
Six faculty participated in the discussion including;  Bronson, Drago (convening and 
reporting), Godiwalla, Tourigny and Werner from Management and Zhu from Finance.   
Only one individual in attendance had not performed an assessment for this module 
before (Tourigny) so the traits were discussed and the unique conditions of assessing this 
module’s learning objective were covered briefly.  Because Mgmt 788 is a required 
course in this module assessment of the 1st and 3rd traits are carried out in this course.  All 
other courses in this module assess the 2nd trait.  
Werner, Bronson and Zhu shared their findings from the Fall semester assessment.  
Results of the assessments varied across faculty but it was generally noted that most 
ended up with the majority of students falling in the ‘Very good’ range’ and the fewest 
students falling in the ‘not good enough’ range.  Participants were encouraged to fill in all 
areas of assessment in Digital Measures including any actions to be taken due to the 
assessment. No problems or concerns were uncovered in this discussion (except that in 
using Digital Measures it was important to put parts of the assessment in the appropriate 
places to get credit for doing them and to save what you have put in).  
It was noted that AACSB would be visiting campus during Fall semester 2008 and it was 
vitally important that all assessments for Spring semester be turned in on a timely basis.  
The question arose as to whether summer classes would need to be assessed and I have 
put that to the Graduate Studies committee for a decision.   
There was some discussion of standardizing the assessment method for all Mgmt 788 
courses which would make comparisons across courses easier and also make it easier for 
individuals teaching Mgmt 788 for the first time.  
Ethics Module (February 26, 2008) 
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Present:  Dougan, Parboteeah, Swanson, Smith (Godiwalla submitted comments prior to 
the meeting.) 
 
The faculty teaching in the ethics module of the MBA program met to discuss their 
understanding and measurements for the three competencies under the ethics module, and 
shared ideas for favorite cases as well as results. 
 
All faculty used case examples and student essays to measure each of the competencies. 
 
Competency A:  Identify the key dimensions of ethical reasoning 
Faculty agreed that the basic definition of this competency was to ask students to identify 
in a sentence or two the major ethical dilemma involved in the case.  The students should 
identify the dilemma from one actor’s point of view (assigned by the faculty member).  
They should also show the forces affecting or leading to the dilemma situation whether 
economic, legal, political, or other environmental factors. 
 
Competency B:  Apply appropriate theories and models to assess divergent perspectives 
of a particular ethical dilemma 
The group indicated that students should be able to understand and apply various ethical 
theories to assigned cases.  We used stakeholder analysis, relativism, utilitarianism, 
universalism, rights, justice or other models to assess this competency.  The ethical 
models used depended in part on the case involved.  We agreed students should be able to 
demonstrate a basic understanding of these ethical theories. 
 
Competency C:  Develop and justify recommended solutions to an ethical dilemma. 
In this competency, faculty asked students to apply ethical theories and generate a 
number of actions based on those theories.  Then they were to choose and defend the 
action they felt was best among those they suggested as possibilities.   
 
“Favorite” Cases 
Several faculty used the same case analyses.  Among the favorites mentioned were: 

Shell in Nigeria, Dow Corning (silicone breast implants), Colt (hand guns), Exxon 
Valdez, A.H. Fuller, Gap (sweat shops), Dalkon Shield, Sicom and CD Piracy in 
China, Odwalla Juice. 

 
MPA Assurance of Learning Summary Spring 2008 

 
 
The Accounting Department continues to actively and persistently gather data regarding 
the quality of its MPA Program. More importantly, this data has been summarized and 
reviewed by some of the various constituents involved with the MPA Program (e.g., 
faculty, advisory board, students, etc.). It will be incorporated into the Accounting 
Department’s five-year UW-Whitewater Audit & Review Report which is due this fall 
(2008).  
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Data is gathered in several ways: (1) exit surveys of all graduates from the MPA 
program, (2) Uniform CPA Examination pass rates on both a section and total exam basis 
and, most importantly, (3) the Comprehensive MPA Examination. The MPA Exam 
provides the department with a wealth of information about (a) how much information 
students retain from the BBA Program and (b) how effective the MPA courses are at 
achieving its stated objectives. For example, the following selection from the AOL 
Results section of our Comprehensive Assessment Report represents the assurance of 
learning data for one of the MPA Program’s 15 traits. 
 
 Spring 2007 Spring 2006 Spring 2005 
 

Trait 
 
Standard 

Absolute 
Results 

Relative 
Results 

Absolute 
Results 

Relative 
Results 

Absolute 
Results 

Relative 
Results 

Apply 
appropriate 
federal 
income tax 
law(s) to C 
Corporation 
situations 
that occur 
(a) in 
industry 
and (b) 
with CPA 
firm clients. 

5-6: Very 
Good 

  4   9.2%   5 14.3%   8 23.5% 

3-4: Good 31 70.4% 26 74.3% 21 61.8% 
0-2: Not 

Good 
 9 20.4%   4 11.5%   5 14.7% 

 
Instrument: Multiple choice questions on the MPA Exam 

 
A specific concern lies in the relatively small number of students who perform at the very 
good level. Instructors have attempted to identify the cause (i.e., close the loop), 
ultimately recommending that the program increase the number of credits devoted to 
federal income tax from 3-units to 4-units. This recommendation has made it through the 
curricular change process and will be implemented for the first time in fall 2008. 
 
This is only one example of the Accounting Department’s AOL activities and their 
impact on the quality of our accounting programs. This fall (2008), the entire 
Comprehensive Assessment Report, which includes a detailed AOL section, will be 
presented to each of the program’s constituents. Their comments will be carefully 
evaluated. 
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APPENDIX C 
 

SUMMARY RESULTS of the CoBE  
STRATEGIC ADVISORY GROUP MEETING, February 29, 2008 

 
Top Ranked Strategic Actions 
1. (4*) Develop an external marketing program – brand the CoBE.  
2. (3) Integrate outreach activities with student projects to expand economic 

development. 
3. (3) Invest in, and expand fund raising activities. 
4. (2) Provide support that enables multicultural students to succeed in the CoBE . 
5. (2) Cross-university collaboration w/strategic planning, student organizations, 

social interaction, curriculum, and grants.  
 
         *4-out-of-7 tables/groups rated this item as a top five strategic actions 
 
Top Ranked Strengths & Weaknesses 
Strengths 
(4) Faculty 
(4) New Building 
(3) Alumni 
(3) Student organizations 
(2) Reputation 
(2) Dean 
 
Weaknesses 
(4) Multiculturalism & diversity 
(3) Branding/marketing/publicity 
(2) Fund raising/advancement 

 
Top Ranked Opportunities & Threats 
Opportunities 
(4) Globalization in education 
(3) Relationships with business 
(2) Online education 
 
Threats 
(5) State support 
(5) Scarcity and cost of faculty 
(5) Competition 
(3) System and regulation 
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Appendix D 
 

Activities Database 
AACSB Table 9-1: Summary of Faculty Sufficiency Using Student Credit Hours 

Date Range: September 1, 2007 - December 31, 2007 

Name 
Participating or 

Supporting (P or S) 
Amount of teaching 

if P (blank if S) 
Amount of teaching 

if S (blank if P)  
Accounting 

Linda Amann  S  285.0 sch 
 

Alka Arora  P 234.0 sch  
 

Peter Barton  P 306.0 sch  
 

Pam Champeau  S  567.0 sch 
 

Richard Cummings  P 240.0 sch  
 

Rita Czaja  P 312.0 sch  
 

Joseph Gerard  P 534.0 sch  
 

Robert Gruber  P 331.0 sch  
 

Lynn Hafemeister  P 501.0 sch  
 

Linda Holmes  P 435.0 sch  
 

Michael 
MacDonald  P 570.0 sch  

 

Carol Normand  P 258.0 sch  
 

Clayton Sager  P 396.0 sch  
 

Bill Tatman  P 498.0 sch  
 

Roy Weatherwax  P 393.0 sch  
 

Total Accounting  
 

5008.0 sch 
 

852.0 sch 

 >= 60% requirement 
for P for AACSB met 
(85.5%) 

 

Name 
Participating or 

Supporting (P or S) 
Amount of teaching 

if P (blank if S) 
Amount of teaching 

if S (blank if P)  
Administration 

Total 
Administration  

 

0.0 sch 
 

0.0 sch 

 >= 60% requirement 
for P for AACSB not 
met (0.0%) 

 

Name 
Participating or 

Supporting (P or S) 
Amount of teaching 

if P (blank if S) 
Amount of teaching 

if S (blank if P)  
College of Business 

Total College of 
Business  

 

0.0 sch 
 

0.0 sch 

 >= 60% requirement 
for P for AACSB not 
met (0.0%) 

 

Name 
Participating or 

Supporting (P or S) 
Amount of teaching 

if P (blank if S) 
Amount of teaching 

if S (blank if P)  
Economics 

Yamin Ahmad  P 330.0 sch  
 

Benjamin Artz  S  540.0 sch 
 

Sahar Bahmani  S  300.0 sch 
 

David Bashaw  P 474.0 sch  
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John Dominguez  P 315.0 sch  
 

Mark Eiswerth  P 318.0 sch  
 

Stuart Glosser  P 228.0 sch  
 

Jeffery Heinrich  P 210.0 sch  
 

Russell Kashian  P 345.0 sch  
 

L Marks  P 208.0 sch  
 

Richard McGregory  P 132.0 sch  
 

Daniel Teferra  P 558.0 sch  
 

David Welsch  P 360.0 sch  
 

Total Economics  
 

3478.0 sch 
 

840.0 sch 

 >= 60% requirement 
for P for AACSB met 
(80.5%) 

 
 

Name 

 
 

Participating or 
Supporting (P or S) 

 
 

Amount of teaching 
if P (blank if S) 

 
 

Amount of teaching 
if S (blank if P)  

Finance & Business Law 
Douglas 
Bockstiegel  P 405.0 sch  

 

John Howat  P 369.0 sch  
 

Hamid Moini  P 366.0 sch  
 

James Molloy  P 297.0 sch  
 

Howard Olson  P 483.0 sch  
 

David Porter  P 300.0 sch  
 

Linda Reid  P 279.0 sch  
 

Jonathon Saffold  S  255.0 sch 
 

Joel Schleusner  S  270.0 sch 
 

Donald Sorensen  P 126.0 sch  
 

Curt Weber  P 639.0 sch  
 

Thomas 
Wolfenberger  P 102.0 sch  

 

Qiuhong Yu  P 165.0 sch  
 

Yuan Yuan  P 207.0 sch  
 

Jianzhou Zhu  P 390.0 sch  
 

Total Finance & 
Business Law  

 

4128.0 sch 
 

525.0 sch 

 >= 60% requirement 
for P for AACSB met 
(88.7%) 

 

Name 
Participating or 

Supporting (P or S) 
Amount of teaching 

if P (blank if S) 
Amount of teaching 

if S (blank if P)  
Information Technology/Business Education 

Paul Ambrose  P 72.0 sch  
 

Choton Basu  P 132.0 sch  
 

John Chenoweth  P 141.0 sch  
 

Sara Deschner  P 222.0 sch  
 

Susan Holtz  S  93.0 sch 
 

Marcia James  P 239.0 sch  
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Robert Leitheiser  P 108.0 sch  
 

David Munro  P 54.0 sch  
 

Jo Ann Oravec  P 291.0 sch  
 

George Sargent  P 42.0 sch  
 

Denise Schulz  P 240.0 sch  
 

John Smith  P 837.0 sch  
 

Bambi Statz  P 144.0 sch  
 

Lila Waldman  P 96.0 sch  
 

Li-Chung Yin  P 276.0 sch  
 

Total Information 
Technology/Business 
Education  

 

2894.0 sch 
 

93.0 sch 

 >= 60% requirement 
for P for AACSB met 
(96.9%) 

 

Name 
Participating or 

Supporting (P or S) 
Amount of teaching 

if P (blank if S) 
Amount of teaching 

if S (blank if P)  
Management 

Tom Bramorski  P 234.0 sch  
 

James Bronson  P 197.0 sch  
 

William Dougan  P 51.0 sch  
 

William Drago  P 491.0 sch  
 

Ronald Gayhart  P 51.0 sch  
 

Yezdi Godiwalla  P 504.0 sch  
 

Jerry Gosen  P 163.0 sch  
 

Georgiana Luecker  P 627.0 sch  
 

Manohar Madan  P 258.0 sch  
 

Kaviraj Parboteeah  P 422.0 sch  
 

Sameer Prasad  P 385.0 sch  
 

Rick Pues  S  84.0 sch 
 

Marcia Pulich  P 396.0 sch  
 

James Sisak  P 423.0 sch  
 

Patrick Tierney  S  174.0 sch 
 

Louise Tourigny  P 399.0 sch  
 

Jeff Vanevenhoven  P 402.0 sch  
 

Richard Wagner  P 396.0 sch  
 

Hwa Wang  P 239.0 sch  
 

Jon Werner  P 327.0 sch  
 

Total Management  
 

5965.0 sch 
 

258.0 sch 

 >= 60% requirement 
for P for AACSB met 
(95.9%) 

 

Name 
Participating or 

Supporting (P or S) 
Amount of teaching 

if P (blank if S) 
Amount of teaching 

if S (blank if P)  
Marketing 

Amanda Helm  P 324.0 sch  
 

Maxwell Hsu  P 288.0 sch  
 

Jeff Janz  P 126.0 sch  
 

Marilyn Lavin  P 503.0 sch  
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Moutusi Maity  P 315.0 sch  
 

Jimmy Peltier  P 75.0 sch  
 

Renee Pfeifer-
Luckett  P 474.0 sch  

 

Ann Roe  S  243.0 sch 
 

Sharon Roy  P 333.0 sch  
 

Carol Scovotti  P 468.0 sch  
 

Mete Sirvanci  P 520.0 sch  
 

Lois Smith  P 291.0 sch  
 

Scott Swanson  P 210.0 sch  
 

Yushan Zhao  P 291.0 sch  
 

Total Marketing  
 

4218.0 sch 
 

243.0 sch 

 >= 60% requirement 
for P for AACSB met 
(94.6%) 

 

Name 
Participating or 

Supporting (P or S) 
Amount of teaching 

if P (blank if S) 
Amount of teaching 

if S (blank if P)  
Grand Total 

Grand Total  
 

25691.0 sch 
 

2811.0 sch 

 >= 75% requirement 
for P for AACSB met 
(90.1%) 

 
 


